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Research Methodology

Theory Marks: 70
Internal Marks:

I*ime: 3 Hrs.

Course ()bjective:
l. To acquaint lhe knowledge 01' research or step by step process of research: identification 01' research problem.

understanding research designs. data collection. data analysis and interpretation. preparation and presentation of

repo rt.

2. To equip the students with the basic understanding of research noethodology and to provide an insight into the
application ofanalytical tools and techniques with the help of SPSS and other analytical software.

Course Outcome: The scholar will have a better understanding of research that will guide the researcher at every step

of his/her research journey.

Unit I

Nature of and scope Research Methodology: Defining Research, Scientific Research, Types of Research. Theory

(Generation: Research Process. Problem Formulation and Statement of Research Objecti\ es. Qualitatixe techniques.

including Grounded TheolY and IPA (Interpretative Phenonoenological Analysis)

Unit II
Research Design: Meaning, Types of Research Design: Methods of Data Collection: Observation and Survey Methods,

Primary Data, Secondary Data: Attitude Measurement Techniques: Measurement and Scaling: Questionnaire Design:;

Sample Design: Sainpling Methods.

Unit Ill
Statistical Analysis: Basic Concepts of Statistical Analysis: Introduction to Probability and Probability Distributlons•,

Stunpling Distribution. Statistical Tes.s: Hypolhesis I-ornitlla1i011 and Testing: Scale developinent: Validll.y and

Reliability: Concept & Testing: Factor analysis- Exploratow Factor analysis and Confirlnatory Factor Analysis.

Unit IV
Paranoetric and Non-parilluelric tests: Model Building: Silnple and Multiple Regression: Introduction to Multivariate
Data Analysis 'l'echniques. Data Analysis in SPSS: ()ne Sanlple I-test, I-test with more than one sallil)le repeated

Ineasures I-test and independent sainple I-test: One-way and -lGo-way netvveen groups ANOVA with post-hoc

colnparisons•, One-way analysis of Cova:riance ('Ili-square tests.

C01Telation, Regression-linear, Polynomial, Binary regression, Regression with Dummy Variables, Logistic Regression;

OLS regression and its assumption. SZIM Measurenunt 1110deI. AM()S software (Hayes noethod), with a focus on

mediation and moderation analysis

Lab work (2 hours a week):
Introduction to SPSS: SPSS Environnnent - Data Editor. Viewer and Draft Viewer. Chart Editor, Text ()utput Editor,

Toolbar, Menus, Dialogue Boxes, Opening and Saxhng Files. Preparation of Data Files: Defining Variables Variables

Deleting Cases and Variables, Moxing Variables,

Data Screening and Tran.sförnnation: Errors in data entry: ,Accessing Nornaality • I listogrmns. steno and leaf plots and
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box plots, Kolmogorov • Sillirnov and Shapiro Wilk Statistics, Skewness and Kurtosis; Assessing nonnality by group:

Variable Transfornnation•, Data Transformation - Recode. C01npute. Data Selection. Descriptive Statistics

Suggested Readings:

2.

3.

4.

5.

6.

7.

8.

9.
10.

II.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Actel & Sounderpandian, Conoplete Business Statistics. iraw-HiII.
Anderson, Sweeney & Willimus. Statistics 101' Business and Econotnics. Cengage Learning.
Bajpai Naval. Business Research Methods, Pearson.

Beri, G.C., Marketing Research, TataMcGraw Ilill Education, NewDeIhi.

Carver & Nash, Doing l)ata Analysis with SPSS. Cengage I-earning.

Chauhan Nay-Research Analytics: , \ Practical Approach to Data Analysis
Chawla. D.. Sondhi. N.. Research Methodology: Concept and eases. Vikas Publishing House.
Delhi.
Cooper Donald R. & Schindler Panela S.. Business Research Methods. McGravs -Hill.

Dooley, D. , Social Research Methocs, Prentice Hall, Newlersey,
Field, Andy, Discovering Statistics Using IBM SPSS Statistics, SACiE Publications, New Delhi.lndia.
Julie Pallant. SPSS Survival Manual- Tata McGraw Hill

KiranPandya, SmrutiBulsari. Sanjay Sinha. SPSS in Sinorle Steps. Wiley India.

Krishnaswamy. K. N. , Sivakutnar, A. l. and Kathirajan, V .. Managelnent Research Methodology:
Integration of Principles. Methods and Techniques. Pearson. NewDeIhi.
K ulnar, R, Research Methodology: A step-by step guide tor beginners. SAGE. Ness Delhi.
Levin, R.. Rubin. D..S.. Rastogi, S.

, Siddiqui. MM. Statis:ics Management. Pearson Education
India. Newl)elhi.

Malhotra, N, Dash. S, Marketing Research: An Applied Orientation. Pearson,

Nargundkar. MaAeting : Text and Cases. Tata Hill Education. New Delhi.
Sheridan .J Coakes•, Lyndall Steed and Petal)zidic. SP.SS lor Windows Analysis without Anguish.
Wiley India.
Z.iktnund W illialll G.. Business Research Methods, Cengage Learning.
Kothari. C.R. Research Methodolouv: Methods and lechniques. New Age International Publishers.
New Delhi.

Instructions for External Examiner: The question paper sha I be divided in two sections. Section
•

A' shall coinprise

of Seven short answer type questions from whole of the syllabus carrying two marks each, which shall be connpulsony.

Answer to each question should not exceed 100 words normaly. Section '13' shall comprise 8 questions (2 questions

from each unit). The Scholars will be required to attenopt questions selecting one question ol- 14 marks frotn each
unit. All questions will carry equal nnarks.

Instructions Internal Examiner: "Ille internal assessment should be .spread evenly throughout the course u ot-k.

Below are lhe suggest. ve coinponents for Inarks. A teacher has a chowe to change these ccunponents as per the need.

S. No.

2

3

Course Assessment
Assessn-.ent I : Assigninent I 'Quiz Case Analysis (A)

Assesstvent 2 : Assigninent I/Qtliz/ Case Analysis (A)

Assessivent 3 : (P)

Ma eightage (0/0)

30 (3004,)

100

Internal (IA) (1+2+3)
End-Terni Exaniinalion (EE)

Marks (IA+F„E)
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Review of Literature
Vlaxilnunn

Internal Marks: 50
External Marks:

I ime: 4 Hrs.

Course ()utcome: After conopletion of this course: scholar will be able to understand the basics of literature review.

differentiate between traditional vs. syste11Ä1tic rexhew. search and select relesant literature. In addition. scholar will acquire
skills tor exploring and Inapping the literature and synthesize the saine synopsis writing. Finally, the scholar will have a

better understandingof starting of research that Will guide the researcher at exery step of report Citing.

Course Objectives:

COI: To acquaint the skills of Reviewing Literature.

C02: To acquaint students with the skill of identi[S'ing research gaps by synthesizing the reviewed literature.

C03: To equip students with the ability 10 develop conceptual lianneworks with the help of literature reiiew.

C04: To equip the students with the basic understandingof research proposal and report writing.

Unit I

Review of Literature: Meaning, Purpose of the review. Identification of the literature, organizing the literature. different reading
strategies and literature matrix. Sources 07" Literature: Web of science. Scopus. Wiley, Sage .lournals. Taylor and Francis. Bibliography
and Reiérence Writing: I-larult•d and AP.A Style of WTitlng and other reference styles.

Unit 11
Literature Re\iew: Types of Literature Reviews: Narrative or Traditional Literature Rev iews, Critically Appraised Topic (CAT).

Scoping reviews. Systelnatie Literature E.eviews: PRISMA Eltllnework

Unit III

SALSA Fralnework. Identification of Research Gaps, Research Questions Franling, Ob.lective Franling through Reviews, Identification
and extraction of variables 01' research th •ough Review of Literature, Methodological [Decision, Future Research and Scope. Model &
Concept Developinent through Review o' Literature. Bibliotnetrics analysis.

Unit IV
Research Proposal and content of Research Proposal/synopsis. Research Proposals•ynopsis Writing: Structure and C01nponents
(Format) of Research Report, Types of Report, and Principles or report writing & Characteristics ofGood Research Report. Introduction

to Software used in Review of Literature (Zotero. Mendeley

Suggested Readings:

I ..Booth, A. , Papaioannou. D.. & Sutton. A. Systematic approaches to a succes.s[lll literature review
2. Fink. A. Conducting research uterature reoews : the Intetnet to paper
3. Galvin. L Writing literature reviews: A guide tor students of the social and beha\ioral sciences
4. Machi, L. A.. & McEvoy, B. T. (2012). The literature rexiew: Six steps to success

.Notes

2.

The research scholar is required to prepare a concept paper; working paper/ review paper by reOewing at least research

papers/ reterence books/ unpub ished dissertations," other reports etc in the area of research.
The research scholar is requirec: to noake a presentation based on the review paper as above and also to participate in the Viva
Voce before the Evaluation Cumnittee to be constituted by the Dean/Director(With one external expert) and be evaluated.

6

Chaicpet
epartment of Management
Gurugram University

Gurugram



3. This course has no written theow end-ternn exanlination.

S. No.

2

Course Assessment Com onents
Concept Paper/ Working Paper/ Review Paper Submissior
Presentation & Viva Voce (End-Term)

Total Marks

Marks/ Wei hta e (0/0

50 (50%)

50 (50%)

100

Instruction for Viva - Voce
Viva - Voce of 50 marks must he conducted by ineting an external exaniiner.
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Advances in Commerce & Management
Maxillitlln Marks:

Internal Mai'ks: .3()

Theory Marks: 70
Time: 4 H

Course Objective:

The course ai111S to develop understandingof the Modern day Business tUnction in the corporate enterprises and various

research and policy implications. It will help to develop lhe knowledge and understanding 01' Scholars Oil the valious
aspects of comnnerce and nvanagement. To enable Scholars to identify research issues in the specialization area. It will
develop insight of Scholars as to the area and topic in the area that they may work up to develop their Ph.D. proposals.

Course ()utcomes:

It will help to introduce the scholars to the concepts, strategies and contennporary issues involved in the difTerent aspects

of Management

Advances in Human Resource Nlanagement:
Unit I

Framework of HRM in the present day corporate .sector: environmental scanning, HRM in the Global Context. Challenges of

HRM. Strategic VIR Management anc Planning, Iluman Resource Planning and Retention .Recruiting and Labor Markets,

Executive Conlpensalion. Managing [inaployee Benefits, Dynanlics of HRM in Multinational Corporalions , [innployee Rights

and Responsibilities, Union/Managetneat Relations, [luman Resilience, Measurement and Coping strategies for fi•ustration,Stress

& Burn out, Work from Holne and Work-I-ite balance.. Retention and Talent Managennent. Concept of Equal Employment
Opportunity. HRD Practices, H RD Audit. H RD Culture & Cliniate

Unit II

Advances in MarketingManagement

Conversational Marketing, Holistic Marketing, Search Engine Optimization. Influencer Marketing. Social Media Managelnent
Indian Retail Scenario, Marketingand Marketing, Green Marketing Management. Spiritual Marketing, Green Purchase Behavior,

.Automation, Brand Strategy. Nucleus Marketing. Cust01ner Profitability Analysis.

Unit 111

Advances in Accounting & Finance

Creative Accounting, Social Accounting, HR Accounting and Audit, Green Accounting. Accounting Conflicts, capital

structure and dividend policy on corporate strategy, (Green Accounting, Risk Managennent, Asset liability Managenoent
Using traditional GAP and Inodern techniques, Investiuenl Managelnent,Behavioral Finance ,corporate pert-orniance.

Credit managelnent, Micro finance, Internal control, Banks and Crypto currency, Fintech.
U nit

Advances in Operations Managemen: and General Management

Supply Chain Managelnent - Vendor Evaluation and Audit; Quality Managennent•. Statistical Process Control, Six Sigma:

Flexibility and Agility In Manulåcturing Systelns; World Class Manufacturing: Project Vlanagelnent Concepts, R&D
Inanagement, Management of service operations; Role and ilnportance ofnnaterials nnanagetnent, value analysis. Inventoty control.
Waste nnanagement Contennporary Issues in Managelnelll. CSIR. ERP. F.PR. Digital Tran.sIOrnu11ion.(ireen Entrepreneurship.
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Instructions for External Examiner: 'I he question paper shall be divided in two sections. Section •A' shall eolnprise

of' seven short answer type questions tl•om whole of the syllabus carrying two marks each, shall be compulsory.
Answer to each question should not exceed 100 words normally. Section

•

W shall cotnprise 8 questions (2 questions

from each unit). The Scholars will be required 10 attempt four questions selecting one question of' 14 Inarks 110111 each

unit. All questions will carry equal marks.

Instructions for Internal Examiner: Ahe internal assessment should be spread evenly throughout the course work.

Below are the suggest ive conoponents .3() Inarks. A teacher has a choice 10 change these conaponents as per the need.

S. No. Course Assessment Components
Asses.snnent I : Assignnnent I!QLliz/ Case Analysis (A)
Assessnnent 2 : Assignlnep.( 2/ Quiz/ Case Analysis (A)
Asse.s.stnent 3 : Presentations (P)

Internal Assessnnent (IA) :1+2+3)
End-IQ*I'III Exana ination (EE)

Total Marks (IA+EE)

Marks/ YV eightage (0/0)

.30 (3000)
70 ( 701%

100

Suggested Readings

2.

4.

5.

6.

7

8.

9,

II.

12.

13,

14.

IS.

19.

21.

Kotler Philip & Keller. Principles ofMarketing. Prentice-Hall of India.
Saxena RAian, Marketing Managctnent, Tata Mc(iraw-Hill Publishing Co. Ltd.. Edition.

Sharan Vyuptakesh. "Fundamen als of Financial Management" Pearson.
James C' Management & Policy" Pearson
Vijinadhu. "International Financ al Managenwnt" I-xce: Book.
Bhalla VK & S Business Environtnent & Managennent" Atunol publication.

Mike. WTeng." International Business" Cengoye Learning.
,l.Fwd. Weston. Michell .1. Harold Mulherin. "Takeovers. Restructuring. and Corporate (iovernance" Pearson
Education Inc.
M. Y .Khan"Indian Financial Svs:eno "Tata I lill Publishing ( 'otnpany New Delhi.

Regis Richard: Strategic I IRM & elopinent. Excel Books. New [)elhi.

Pareek U: Understanding ()rgan zatlonal Behaviour. ( University Press.

Kaushal .S[-: Business Ethics. Deep & Deep Publications. New Delhi.

Sen Ratna: Industrial Relations India. MacMillan. I)elhi.

RaoTV: HRD Audit, Response Books. Delhi.

Kandula Sl{: Strategic Human Resource Dei,æloptnent, P [II. Ltd. New Delhin

P -Subha Rao." International Bli>iness text and ( 'ases". I Illnala»t Publishing I louse. Delhi.

Bhalla. V K and S.Shiv '"l Business and Business
'i

New Delhi.AtunoI. 1995.

Bhalla. V 4k!' International Ecoli01ny: Liberalization process" New I)elhl. .Anni01.

I)aniel. -John I) and Radebangll. Lee II. "International Business. ed."New York, Addision Wesley. 1989

Eiteman, DK and Stonehill, Al.,
'

Multinational Business 1•inanee."New York'. Addision Wesely. 1986.
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Research and Publication Ethics (RPE)

Course ld: 24/PHD/COMOl:
Total Marks: 50 (External 35 Marks + Internal IVIarks) Credits: ()2 (30 hrs)

Overview: This course has total 6 units löcusing on basics of philosophy of science and ethics. Research
integrity, publication ethics. Hands-on-sessions are designed to identify research noiseonduct and predatory
publications. Indexing and citation databases, open access publications, research metrics (citations, h-index.

impact factor, etc.) and plagiarism tools will be introduced in this course.

Pedagogy:

Class room teaching, guest lectures, group discussion, and practical sessions.

Learning Outcome
• By the end of the Course, students will be able to under.stand the importance of being ethical in carrying

out research and publication activities. They will be able tc differentiate the quality publication practices

and how to be cognisant about dubious publishing practices(publishers. More illiportantly, there will be
an increased awareness about 'open access'and contribution of research output to open access publishing
platforms. The learners will also get acquainted with the softwarealatabases which are necessary tor
carrying out research work

I)etailed Syllabus

THEORY:

Instructions for q.paper setter:

The question paper shall comprise eight questions of Seven Marks each (at least one questions
from each unit). The students will be required to attempt five questions.

• The internal assessinent will be done through tutorials, assignments, quizzes and Group discussion.
Weightage will be given for active participation.

Unit l: Philosophy and Ethics (3 hrs)

. Introduction to philosophy: definition, nature and scope, concept, branches

Ethics: definition, nooral philosophy, nature of Illoral judgements and reactions.2.

Unit 2: Scientific Conduct (5 hrs)

Ethics with respect to science and research

Intellectual honest and research integrity2.

Scientific lilisconducts: falsification, fabrication, and plagiarism.3.

Redundant publications: duplicate and overlapping publications, salallli slicing4.
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Selective reporting and nnis•epresentation of data.5.

Unit 3: Publication Ethics (7 hrs)

. Publication ethics: definition, introduction and impoltance

Best practices/standards setting initiatives and guidelines: COPE, WAME, etc.2.

Conflicts of interest3.

Publication mi.sconduct: derinition, concept, problems that lead to unethical behasior and vice verse,4.

types

Violation of publication ethics, authorship and contributor ship5.

Identification of publication noisconduct, conlplaints and appeals6.

Predatory publishers and journals7.

PRACTICE:

Unit 4: Open Access Publishing (4 hrs)

2.

3.

4.

Open access publications and initiatives

SHERPA/RoMEO online resource to check publisher copyright and self-archiving policies.
Software tool to identify predatory publications developed by SPPU
Journal finder/ .joumal suggestion tools viz. .JANE, Elsevier Journal Finder, Springer Journal
Suggested, etc.

Unit 5: Publication Misconduct (4 hrs)

A. Group Discussions (2 hrs)

l. Subject specific ethical issues, F F P, authorship
2. Conflicts of interest

.3. Conoplaints and appeals: exannples and fraud 110111 India and abroad

B. Software Tools (2 hrs):

l. Use of plagiarism software like Turnitin, Urkund and other open source software tools.

Unit 6: Databases and Research

Metrics (7 hrs)

A Databases (4 hrs)

Indexing databases

2. Citation databases: Web Of Science, Scopus, etc.

B. Research Metrics (3 hrs)

. Impact Factor of journal as per journal citation report, SNIP, SJR, IPP, Cite Score.
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Meti'ics: h-index, g index, il() index, altnnetric.s

. No.

3

ourse Assessment omponents

Assessment I : Class Panici ation (CP)
Asses.snnent ase Ana ysls/.Asslgnnnent
Presentation CAP

(FOE)

ota (CP + A +

12

eightageMarks
o
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